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Montana Meth Project Kicks Off New Campaign
with Ads by Critically Acclaimed Director Darren Aronofsky

Next Wave of Meth Prevention Campaign Will Continue to
Saturate Television, Radio, and Print Outlets Throughout the State

HELENA, Mont.—March 7, 2007—The Montana Meth Project today unveiled its new media
campaign, including a series of television ads directed by award-winning filmmaker Darren
Aronofsky. The research-based campaign will launch immediately in Montana, and is designed
to show teens the devastating impact Meth can have on the friends and family of those who use
the drug. The nine radio, three print, and four television ads that are at the heart of the campaign
will reach 80% of Montana teens three times a week.

"Our first campaign focused on the impact of Meth on the individual—the user,” said Montana
Meth Project Founder Tom Siebel. "For this next phase, we listened closely to our target
audience—the teenagers in the state most affected by this epidemic—and used their input to
drive our strategy. They wanted us to show the collateral damage that occurs to users' families
and friends."

The Montana Meth Project made headlines when its first public awareness campaign launched in
September 2005. Viewers were unaccustomed to such graphic depictions of the horrors of Meth
use, and the directness of the campaign was applauded nationwide. The White House recently
cited the Meth Project for its effectiveness in the fight against the drug, and the campaign is now
being adopted in other states, including Arizona and Idaho.

The new campaign takes a darkly ironic look at the dangers of Meth use to those closest to the
users. In one of the television ads, the voice of a girl tells how much her boyfriend loves and
protects her while the filmed image conveys a much different picture of the boyfriend permitting
a drug dealer to have sex with her in exchange for Meth. Another has the protagonist speak of
how loyal her friends are while the image shows them dumping her body in front of a hospital
after an apparent overdose then speeding away in a car.

Aronofsky burst onto the film scene with his debut feature "Pi," in 1998. That was followed by
the critically lauded "Requiem for a Dream,"” based on the Hubert Selby, Jr. novel of the same
name, which chronicled a destructive descent into drug addiction and earned actress Ellen
Burstyn an Academy Award nomination. Based on this work, the Montana Meth Project asked
him to create something that would have an emotional resonance with the target audience. His
unique approach to filmmaking brings a fresh perspective and new vision to the Project's public
education campaign.
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The Meth Project also announced today the results of its 2007 Montana Meth Use & Attitudes
Survey. The results clearly illustrate the dramatic impact the Meth Project's public education
campaign has had on attitudes toward Meth in the state. The news comes on the heels of a report
from the Montana Attorney General's Office stating that Meth use and related crime has been on
the decline since the Project began its campaign in 2005.

About the Montana Meth Project

The Montana Meth Project is a not-for-profit organization headquartered in Missoula,
Montana. The Montana Meth Project implements a range of advertising and community action
programs to reduce methamphetamine use in the state. For more information, visit
www.montanameth.org.
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